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The Priory Centre, 11 Priory Road, High Wycombe, HP13 6SL 

 
OPENING HOURS 

9.00am – 5.00pm     Monday to Friday 
 

Telephone Number   01494 523440 
 Answerphone when office is closed 

E-mail     wyccvs@nascr.net 
Website     www.priorycentre.org.uk 
Volunteer Centre    01494 451700 

 
General Manager     Andrew Long 
Deputy Manager/Volunteer Broker  Mary Walter 
Volunteer Centre Manager   Bill Dempsey 
Administrator     Lindsey Jefferies 
Community Development Manager  Ray Sylvester 
Library, Priorities & Website   Stefan Archer 
Bookkeeper     Areeba Begum 
Volunteer Administrators   Jeremy Hands, Nigel Sharp 
Evening Receptionists    Denise Drew, Sally Hunt, Gill True, Angie West 

 
The Priory Centre exists to provide: 

Support for existing not-for-profit groups and help with the development of new ones. 
An information and advice service for individuals, statutory and voluntary agencies. 
Funding information, business planning advice and support for funding applications. 

An information and advice service for people who may wish to volunteer. 
Advice to voluntary organisations on the recruitment and retention of volunteers. 

Facilities for meetings, training, confidential counselling and self-help. 
Representation and support for groups in their dealings with statutory agencies. 

Good practice advice in working with volunteers. 

 
If you are disabled and cannot get to the Centre we would be happy to come to you. 

Please let us know of any changes of contact or address within your organisation and circulate this 
newsletter among your members; additional copies available on request. 

LŦ ȅƻǳ ǿƻǳƭŘ ƭƛƪŜ ǘƻ ǊŜŎŜƛǾŜ ΨtǊƛƻǊƛǘƛŜǎΩ by email please send a message to wyccvs@nascr.net with 
Ψ{ǳōǎŎǊƛōŜ tǊƛƻǊƛǘƛŜǎΩ ƛƴ ǘƘŜ ǎǳōƧŜŎǘ ƭƛƴŜΦ   

 
Notification of publications, events and services included in this newsletter on behalf of other organisations do not necessarily 

carry an endorsement by The Priory Centre. 
 

The Priory Centre makes every effort to ensure the accuracy of information contained in ‘Priorities’.  However, it cannot take 
responsibility for information reproduced from other sources. 

The opinions of our correspondents are not necessarily those of The Priory Centre. 

 

Any items for inclusion in future newsletters, ideas or comments gratefully received. 
Copy Deadline for the next issue is 15th November 2009 

http://www.priorycentre.org.uk/
mailto:wyccvs@nascr.net
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As I am sure you are aware, the Priory Centre is a partner in Voluntary Impact Bucks, 
a consortium of infrastructure charities providing support, information and advice 
services to voluntary and community groups in Buckinghamshire.  

Our consortium partners are Vale Volunteers, Voluntary Action (Chiltern and South 
Bucks) and Buckinghamshire Community Action. In 2007 Voluntary Impact Bucks 
successfully won the contract, led jointly by the County and District Councils, to 
deliver a comprehensive support service to the voluntary and community sector. 

Voluntary Impact Bucks is now considering important steps in its evolution following 
several successful years of joint consortium service delivery. 

After much work over recent months and following a meeting of the Trustees of all 
Voluntary Impact Bucks members on 16 July 2009, it has been decided to recommend 
the merger of the four separate organisations with effect from April 2010.  

The Trustees came to this view on the basis of a detailed report setting out 
governance and organisational structure options for the future development of 
Voluntary Impact Bucks. Central to the TrusteesΩ recommendation was a conclusion 
that merger was the best way to achieve three key outcomes. 

¶ Improving the sustainability and viability of the projects and services provided 

within the Voluntary Impact Bucks organisations. 

¶ Retaining local links and enhancing the capability to serve all local communities. 

¶ Enabling new, effective and innovative approaches to service delivery.  

Over the next few months detailed and comprehensive investigation of the merger 
proposal will take place. The Boards of the separate organisations within Voluntary 
Impact Bucks will consider a full proposal for merger in the Autumn of 2009. 

If you have any concerns or questions regarding the proposed merger, please contact me. 
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EMOTION MUST NOT BLIND US TO THE BENEFITS OF MERGERS 
by Peter Stanford,Third Sector) 

 
 

Mergers are always a sensitive subject for trustees.  Most of us contribute our time 
and expertise to a particular charity because, by and large, we think it is wonderful 
and does the best work in its field. 
 
But in the competitive world that is the third sector today, we can be slightly too keen 
to draw dividing lines between us and other organisations in the same area.  There 
are few charities not feeling the pinch of the economic recession at present, in terms 
of lost jobs, falling income and reduced funding for projects. 
 
Senior management teams are at full stretch keeping costs down, juggling present 
constraints with future potential and, in some cases, fighting for survival.  It is hard 
for them, under such pressure, to raise their eyes from the detail.  But as trustees 
with an overseeing role, we have a responsibility to do precisely that. 
 
There have always been plenty of voices urging charities to consider partnerships, 
closer working relationships and mergers.  I can remember going to a symposium at 
the Mansion House back in the early 1990s, when Princess Diana urged óherô 
charities to do just that.  There were plenty of nods of approval and a warm round of 
applause but little action.  And I include myself in that. 
 
But now, as the Charity Commission has been vocal in telling us, there has never 
been a better time to think about mergers.  While managers are poring over the 
hours and pay levels of fundraisers, financial controllers and receptionists, slicing 
here, cheeseparing there, potentially much bigger savings could be made if charities 
joined forces to service the functions of these employees. 
 
Brand awareness 
 
The argument should not be seen only as a financial one, however.  Trustees are, in 
one sense, representatives of the community.  In that community I have always 
failed to detect much brand awareness about individual charities in particular fields.  
Yes, the public admires the charity that campaigns for older people but theyôre not 
sure if it is Help the Aged, Age Concern or Saga. 
 
It is this realisation that lies behind the recent high profile merger of Help the Aged 
and Age Concern ï not to mention that of the Imperial Cancer Research Fund and  
the Cancer Research Campaign.  We should all be addressing this challenge, 
whatever our particular circumstances. 
 
For various reasons we instinctively recoil from seeing our own charity sacrifice 
some of its unique identity.  But are they really valid reasons not to explore possible 
mergers?  Might there be a viable way of compromising that identity to facilitate a 
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meeting of minds with a rival organisation?  Could you at least agree to exploratory 
talks?  Could one plus one equal not just two but three or four? 
 
These are tricky, troubling waters but the advantages of mergers between charities 
are so evident that the issue cannot simply be swept under the carpet or dismissed 
by a casual recital of the disadvantages ï which, on closer examination, may not 
really be problems at all.  The worst offenders, Iôm afraid, are often trustees.  We 
allow our emotional investment in a particular cause ï a cause that, sometimes, we 
have nurtured into adulthood ï to get in the way.  It is a variation on the theme of 
ófounder-member syndromeô. 
 
As an antidote, I try to remember a line drilled into me by the founder of Aspire every 
time we faced a difficult choice that might involve trampling on individual feelings: 
ñThe cause is always more important than any individualò. 
 
As trustees we are there to make sure that our cause, whatever it is, is tackled in the 
most effective way possible.  If that means at least contemplating a merger then 
contemplate it we should. 
 

 
 

IMPACT - 2010 GLAXOSMITHKLINE IMPACT AWARDS 
Lƴ ǇŀǊǘƴŜǊǎƘƛǇ ǿƛǘƘ ǘƘŜ YƛƴƎΩǎ CǳƴŘ ǘƘŜǎŜ ŀǿŀrds are designed to recognise and reward 
ŎƘŀǊƛǘƛŜǎ ǘƘŀǘ ŀǊŜ ŘƻƛƴƎ ŜȄŎŜƭƭŜƴǘ ǿƻǊƪ ǘƻ ƛƳǇǊƻǾŜ ǇŜƻǇƭŜΩǎ ƘŜŀƭǘƘΦ 
 
× The awards are open to registered charities that are at least three years old, working 

in a health related field in the UK, with a total income between £10,000 and £1 
million. 

× The awards are designed to recognise success and achievements for existing work, so 
you do not need to present a new project. 

× Up to 20 awards will be made and you decide how to use the money 

× In 2010 ten winners will receive £25,000, with one overall winner receiving a further 

£10,000.  Up to five highly commended awards of £5,000 and up to five runners up 

awards of £3,000 will be made.  In addition, free training for two representatives 

from each award winner, worth £3,500, will be offered. 

× To download the guidelines and an application form go to: 

www.kingsfund.org.uk/gskimpactawards 
 
Closing date for applications:  5 p.m. on Friday, 25th September, 2009 
 

http://www.kingsfund.org.uk/gskimpactawards
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DO YOU WANT TO LEARN HOW TO DRIVE A MINIBUS? 
 

The PHAB (Physically Handicapped and Able Bodied) Club is planning a MiDAS 
course (Minibus Driver Awareness Scheme) on Saturday 26th and Sunday 27th 
September. 
 
The Saturday consists of a classroom session from approx  9 a.m. to 
4.30 p.m. and the Sunday will be a short driving session.  This is 
a highly regarded certificated qualification, valid for 4 years, 
which allows candidates to drive any minibus.  Volunteer 
drivers or organisations wishing to train their own driver can 
apply for further details to the Minibus Administrator, Pat Harris, 
on 01494 711786 for further information. 
 
PHAB is also looking for volunteer drivers to help with driving our minibus on a 
monthly rota basis.  Full training will be offered on the MiDAS scheme.  Please 
contact Pat Harris (as above) for more details. 
 

 

ITôS A MARKETING CHALLENGE! 
(Kaye Wiggins,Third Sector) 

 
Volunteering is changing.  Gone are the days when charities could pick out the jobs 

that needed to be done and hand them to unpaid but willing recruits. In todayôs busy, 

choice-driven, technology-focused consumer society, volunteers have needs to be 

met and can choose the most convenient ways of fulfilling them.  They are dictating 

the rules ï and charities have to keep up. 
 

ñThinking has been tipped on its head over the past few yearsò, says Kate Shanley, 

Project Director at the British Heart Foundation. 
 

ñIt isnôt about having jobs that we need volunteers to do any more; now itôs about 

having volunteers whose skills and interests we have to satisfy. 
 

Kath Abrahams, Head of volunteer-led fundraising at child protection charity, the 

NSPCC, agrees; ñWe have to work on their terms, not ours,ò she says.   ñVolunteers 

are busy people in their daily lives.  They may give less time than volunteers used to 

give but that time is more focused.ò 
 

The figures confirm it: volunteers do give less time than they used to.  According to 

Helping Out: a national survey of volunteering and giving, a Cabinet Office report 

from 2007, volunteers spent an average of 4.05 hours per week in their role in 1997, 

but only 2.75 hours a decade later.  But Abrahams insists this shift can have 

benefits for charities. ñIn the past, people volunteered in fundraising because they 
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were committed to our cause.  Now they want to have an idea of what the money 

they raise helps us to do.  Theyôre businesslike and they expect tangible outcomes. 
 

ñThey want a bigger role.  Theyôre not content with being given tasks.  They want to 

innovate and come up with ideas for new fundraising strategies.  Theyôre a very 

creative force.ò 
 

So why the change?  Itôs partly because there are fresh faces entering the 

volunteering world.  ñThe old stereotype of the twinset and pearls-clad charity shop 

workers was never really accurate, but itôs less true now than everò says Justin 

Davis Smith, Chief Executive of Volunteering England. 
 

ñYounger volunteers wonôt accept being placed in predetermined positions ï they 

want a say in what they do.  Co-production and citizen influence are key themes of 

the 21st century and this is reflected in volunteering.  We have to give power and 

authority to volunteers. 
 

The internet is a big factor here.  Websites such as www.do-it.org.uk, which 

matches volunteers with placements, have transformed the way people look at 

volunteering.  Potential volunteers have options now and charities have to work hard 

to get noticed. 
 

ñPeople like to shop aroundò, says Sarah Alderson, Head of Projects at volunteering 

charity TimeBank.  ñTheyôll browse the job descriptions for a range of volunteering 

opportunities and pick the one that suits them best.  And because they know there 

are other opportunities out there, they wonôt stick around if theyôre not happy.ò 
 

Demanding more 

But itôs not just the young ones who are changing the face of volunteering. ñThe 

baby boomers are a significant force,ò says Angela Ellis Paine, Director of the 

Institute for Volunteering Research.  ñAfter they retire, many take up voluntary work.  

But as a generation, they have high expectations and aspirations.  They know what 

they want from volunteering and theyôre likely to ask for it.ò 
 

The rise of employer-supported volunteering has also encouraged this trend.  

Helping Out found that only 16 per cent of respondents in 1997 said their employers 

ran volunteering schemes, but 36 per cent said this was the case in 2007.  And 

employees have specific demands: 43 per cent want ñpersonal achievementò and 41 

per cent to enjoy volunteering. 

 

ñEmployee volunteering is about satisfying the volunteers,ò says John Ramsay, 

Head of volunteering at Age Concern.  ñThey can create a social benefit but in a way 

that works for them.ò 

http://www.do-it.org.uk/
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So charities must work hard to attract and retain volunteers.  ñWe have to focus on 

customer care,ò says Alderson.  ñItôs about understanding our audience and tailoring 

our product to meet their needs.  We employ a head of customer care and we ask 

our project managers to make sure their volunteers feel valued.ò 

 

A lot of charities have changed the way they work in response to these 

developments.  Helping Out notes that, in 1997, 71 per cent of volunteers said their 

work could be better organised but only 31 per cent said the same in 2007. 

ñVolunteers want feedback and thereôs an expectation now that theyôll get 

recognition,ò says Ruth Buchanan, interim Head of Volunteering at Samaritans.  ñSo 

weôve started producing recognition certificates and offering reviews of volunteersô 

work.ò 

 

This is part of a bigger trend towards professionalism.  ñBecause of the service-level 

agreements we run weôve had to make changesñ says Ramsay.  ñIn practice, this 

means interviewing volunteers, getting references and carrying out Criminal 

Records Bureau checks.ò 

 

And as charities themselves become increasingly professional in their work it can be 

difficult for volunteers to understand how they fit in.  Helping Out reported that in 

2007 nearly twice as many volunteers said their chosen organisation did not really 

need their help as in 1997. 

 

ñMany charities have paid staff carrying out administrative and planning roles that 

used to be filled by volunteers,ò says Ellis Paine.  ñThe shift toward contracts and 

service agreements means that, while volunteers are involved in service provision, 

they are less likely to be fundamental to the running of the organisation in the way 

they used to be.ò 

 

Holding On 

All of this means the task of attracting volunteers has now become as much a 

marketing challenge as anything else. ñCharities need to be creative in the way they 

describe opportunities ï they have to make them stand out in a competitive 

marketplaceò, says Rena Sodhi, Head of Policy and Programmes at youth 

volunteering charity v. 

 

So the ball appears to be in the charitiesô court: their market is changing and they 

must innovate to keep up.  And they canôt afford not to. 

 

ñWhoever our volunteers are, weôll do everything we can to keep hold of them,ò says 

Abrahams.  ñTheyôre gold dust to usò. 
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IN AID OF 
 

W.A.D.S.A.D. 
 

WYCOMBE AND DISTRICT SPORTS ASSOCIATION FOR THE DISABLED  

(Charity number: 274793) 

 

    
 
 
 
 

Bargains   Cream teas   Super Food   Craft Stalls  
Tombola  Bric-a-Brac  Clothes  Face painting   

Childrenôs Activities  
 
 

Saturday 26
th

 September 2009 
 

11am to 4pm 
 

Green Street Community Centre 
 

Green Street High Wycombe 
 

If you have saleable items or a service to offer  
please book a table with Taz 07947 770778 
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For further information please contact The Priory Centre 
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"Dragonflies" is a monthly support group for parents 

who have lost a child. 
 
Set up by parents, the group is a safe, friendly place to share 
thoughts and experiences following the death of a child.  
 
The group operates free of charge and refreshments are 
provided.  
 
Linking with other support services in the area, the group can 

 put parents in touch with other helpful organisations including 
counselling. 
 
The group has a good selection of appropriate books that 
parents can borrow.  
 
The age of the child or adult child bears no relevance nor does 
the length of time that has passed since the loss.  
 
Supporting each other through this painful journey of grief is a 
unique gift as no others can fully understand a parentôs loss. 
 
The group operates the first Monday of every month except 
bank holidays 7.30pm - 9.30pm at Holy Trinity Church 
Cottage, Prestwood.  
 
Although "Dragonflies" is sponsored by the Thomas Ball 
Children's Cancer Fund, all parents are welcome, not just 
those who have lost to cancer.  
 
Contact Elaine Ball for more information 01494 890157 or 
email tomballcharity@aol.com  

 
 

mailto:tomballcharity@aol.com
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STANDARD CRB CHECKS PRICE CUT! 
 

The Criminal Records Bureau has announced that it is proposing 

to reduce its fee for Standard Disclosures by £5.00 from 1 

October, 2009.  The fee for Enhanced Disclosures will remain the 

same.  The standard fee will, therefore, be £26.00; the enhanced 

£36.00. 

 

 

 

MINIMUM WAGE 
 

As from October 1st, 2009, the minimum 

wage rates per hour will be: 

 

16-17 year olds £3.57 

18-21    £4.83 

Over 21  £5.80 

 

 

 

 

COMMUNITY SAFETY INFORMATION 

 
The Community Safety Team at Wycombe District Council is to 

produce a quarterly magazine giving up-to-date information on all 

aspects of community safety.  If you would like to access it please 

go to: 

www.wycombe.gov.uk/sitePages.asp?step=4&contentID=404&cat

egoryID=3856 

 

If you have difficulty printing this please email: 

Sarah_Hazel@wycombe.gov.uk and she will send you a copy. 

 

http://www.wycombe.gov.uk/sitePages.asp?step=4&contentID=404&categoryID=3856
http://www.wycombe.gov.uk/sitePages.asp?step=4&contentID=404&categoryID=3856
mailto:Sarah_Hazel@wycombe.gov.uk


13 
 

 

HOLIDAY ENTITLEMENTS: the basics 
 

All workers have a right to at least 5.6 weeksô paid annual leave, 

but you could receive more than that.   

 

There is a minimum right to paid holiday.  The important things you 

need to know are: 

 

ü You are entitled to a minimum of 5.6 weeks paid annual leave (28 
days for someone working five days a week) 

ü Part-time workers are entitled to the same level of holiday pro 
rata (so 5.6 times your usual working week, e.g. 22.4 days for 
someone working four days a week) 

ü You start building up holiday as soon as you start work 

ü Your employer can control when you take your holiday 

ü You get paid your normal pay for your holiday 

ü When you finish a job, you get paid for any holiday you have not 
taken 

ü Bank and public holidays can be included in 
your minimum entitlement 

ü You continue to be entitled to your 
holiday leave throughout your 
ordinary and additional maternity leave 
and paternity and adoption leave 

 

In order to qualify for the right to annual leave you need 

to be classed as a worker.  If you are self-employed, you have 

no statutory right to paid annual leave. 

 

If you want to know more go to:  

www.direct.gov.uk/en/Employees/Timeoffandholidays/DG_10029 

 

http://www.direct.gov.uk/en/Employees/Timeoffandholidays/DG_10029
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CHALLENGING A LOCAL COUNCILôS WITHDRAWAL 

OF FUNDING AND FAILURE TO COMPLY WITH THE 

DISABILITY DISCRIMINATION ACT 
(from Navca, Circulation) 

 

Colchester Shopmobility is a service based 

in  Colchester town centre that provides 

wheelchairs and scooters to help people 

with limited mobility to shop and 

independently enjoy the facilities in 

the town centre.  During opening 

hours mobility equipment is available to 

disabled people to hire at affordable rates.  

The service is particularly important for 

those disabled people who are not able to 

get their wheelchair or mobility scooter to the town centre (for 

example, because they live too far from the town centre to be able 

to travel there independently and cannot load their mobility 

equipment into a car or taxi). 

 

The scheme is managed by Colchester Community Voluntary 

Services (CCVS) with funding from Colchester Borough Council.  

On 26 January 2009 the Council wrote to CCVS to give notice that 

it would cease funding the Shopmobility service in three months.  

The reason was stated to be that they were shifting resources 

elsewhere within the voluntary sector as the Council considered 

this would help a greater number of vulnerable people.  CCVS 

replied on 9 February asking for the decision to be reviewed on the 

basis that, without funding from the Council, the service would 

close.  However, on 17 February, the Council wrote back 

maintaining its decision. 

 

What action was taken 

 

CCVS referred the case to the NCVO Compact Advocacy team.  

The time for applying for judicial review is ñpromptly and in any 
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event within three monthsò of the date of the decision (in this case 

26 January).  It is important to note that CCVSôs request that the 

Council reconsider its decision (9 February) did not necessarily 

affect that deadline.  So it was important the CCVS referred the 

case to the Compact Advocacy team without delay. 

 

Compact Advocacy considered the facts and then referred the 

case to the Public Law Project (PLP).  PLP lawyers made contact 

with CCVS and asked whether CCVS could identify any service 

users who would be 1) adversely affected by the closure of the 

service; and 2) eligible for legal aid. 

 

CCVS put PLP in touch with a disgruntled service user (JN), who 

instructed PLP to act as his solicitor.  PLP advised JN that the 

Councilôs decision to terminate Shopmobilityôs funding was 

unlawful because: 

 

1. The decision was taken without consultation 

2. The Council had failed to discharge its duty under the Disability 

Discrimination Act (1995) to have due regard to the need to 

eliminate unlawful discrimination and to promote equality of 

opportunity between disabled people and others and had 

unlawfully failed to take into account the impact of terminating 

the service on disabled service users. 

PLP prepared a letter to the Council on JNôs behalf.  The letter 

threatened to apply for judicial review if the Council did not confirm 

within 14 days that it would reinstate its funding of the service 

pending a consultation process and a disability impact 

assessment. 

 

Every local authority must appoint a monitoring officer to monitor 

decision-making within the authority.  The role is often undertaken 

by a senior officer such as the Head of Legal Services.  If the 

monitoring officer considers that a decision or act of the authority is 

unlawful, s/he has a statutory duty to intervene. 
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PLPôs letter was sent to the Councilôs monitoring officer in order to 

ensure that it was looked at by a senior officer.  In an ideal world, 

the seniority of the officer considering a letter threatening litigation 

would not matter.  In this case, however, the Councilôs failure to 

consult was so stark that getting the case before an officer of 

sufficient seniority and authority to intervene was considered 

important to avoid unnecessary litigation. 

 

The outcome 

 

Thankfully, the outcome was positive: the Councilôs monitoring 

officer responded by accepting that the decision to terminate the 

Councilôs funding of the service had been taken without 

consultation (as required under the Compact) and without 

discharging the Councilôs duties under the Disability Discrimination 

Act.  The monitoring officer confirmed that funding would be 

reinstated while the decision was reconsidered in accordance with 

a proper lawful process. 

 

Lessons to be learnt 

 

This case study illustrates the advantages of: 

 

1. Prompt action by a third sector organisation threatened with 

funding cuts 

 

2. Successful inter-agency working 

 

     3. The use of the local authority monitoring officer to ensure an  

        unlawful decision is reviewed promptly at a senior level within  

       the authority. 
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Couldnôt resist this piece from the Sunday Times: 

 

In the new spirit of open government you are invited to witness 

a typical evening at home with young Humphrey Appleby who 

is Head of Engagement and consultation at Hackborough 

Council and a rising star in public service.  He and his partner, 

Bernadette, who is Lead in Communications and Democracy 

at the neighbouring borough of Little Gibbering, are interfacing 

over dinner. 

 

ñDo you have an action strategy coterminous with the evening, 

darling?ò says Bernadette.  Humphrey flicks idly through the 

Radio Timesé  ñMy priority is to embed bottom-down on the 

sofa and actively engage with the Albert Square community.ò 

He replies. 

 

ñGoing forward, could I facilitate delivery of a second tranche 

of rhubarb crumble? She wonders. 

 

Humphrey pats his stomach. ñNot for me, dearest heart,ò he 

says. ñIôm trying to rationalise my framework parametersò. 

 

You might think this all sounds a bit unlikely and nobody 

carries on like this at home.  In that case, why do people think 

it is all right to use such language at work? 

 

Here is a simple psychological test to 

detect whether you are suitable for 

modern public service.  All you have 

to do is read the following sentence 

without flying into a rage: ñYou will be 

concentrating on common delivery 

mechanisms and spend management 
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solutions, category and supplier relationship management and 

stakeholder engagement approaches.ò 

 

If you are now red in the face I am afraid you have failed. 

 

That magnificent example came from a recent job 

advertisement.  It described the responsibilities of something 

called the Head of Common Delivery Enablers at the Office of 

Government Commerce, a department of the Treasury.  The 

successful applicant will be paid up to £64,240 a year for 

whatever it is he or she will do. 

 

The wonderful thing about that job description is the way you 

can arrange the words in pretty much any order and they will 

still make just as much sense to the untrained eye.  ñYou will 

be concentrating on stakeholder management solutions, 

common approach delivery and supplier category 

mechanisms.ò 

 

The public must be able to understand what is going on.  

Public bodies will have to conduct their affairs in English 

because there seems to be a growing rage against the first 

language of government ï gobbledegook, flimflam and 

blather. A recent review of secondary education claimed that 

the deadening language of government was making teachers 

lose the will to teach. 

 

Recently the British Medical Association complained about 

jargon in the National Health Service, where patients can be 

described as óclientsô and óservice usersô. 

 

The problem is so bad that the Local Government Association 

has issued a list of 200 words and phrases that should be 
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banned by the 423 councils it represents.  ñThe public sector 

must not hide behind impenetrable jargon and phrasesò.  ñWhy 

do we have to have ócoterminous stakeholder engagementô 

when we could just talk to people instead?ò 

 

Fashionable words first take a grip in Whitehall, but soon 

spread like a virus to quangos and local government (which 

rely on central government for funds).  Any private company 

that wants to win a public sector contract must then learn to 

speak the same language and soon we are all at it ï thinking 

blue-sky thoughts and looking for predictors of beaconicity. 

 

Some more examples: 

Localised lighting to beds ï bedside lights 

Hot Water outlets - taps 

Nutritional management - Serving of food  

Domestic experience environment ï Wendy house 

Refuse and recycling loader - dustman 

 

People use long, pompous sentences because they fear plain 

speaking will make them appear unprofessional, even 

maverick. 

 

We need to follow the example of the Plain 

English Society so that we can all 

understand what weôre talking about.  

Jargon enrages the public; it stands in 

the way of clear thinking and 

expression and it wastes time.   

 

So there you have it. 
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AWARDS FOR ALL AND  

LOTTERY SMALL GRANTS CHANGES 
 

Awards for All is the small grants programme of the Big Lottery 

Fund.  It no longer acts as a small grants programme for Arts 

Council England, Heritage Lottery Fund or Sport England, which 

now offer small grants directly through their own funding 

programmes. 
 

It offers grants of £300 to £10,000 for projects that improve local 

communities and the lives of people most in need.  Activities must 

meet at least one of the following outcomes: 

 

¶ People have better chances in life ς with better access to training 

and development to improve their life skills 

¶ Stronger communities ς with more active citizens working 

together to tackle their problems. 

¶ Improved rural and urban environments ς for communities to 

access and enjoy. 

¶ Healthier and more active people and communities. 

Third sector groups, schools, health organisations, parish and 

town councils are eligible to apply.  Organisations can receive up 

to a maximum of £10,000 in any two-year period but this can come 

from more than one successful application.   
 

Grants should be used to pay for a specific project or activity rather 

than for ongoing activities or day-to-day running costs.  You can 

apply via a simple application form, which can be submitted by 

email as well as by post. Decisions are made within six weeks. 
 

Awards for All will continue in this form until March 2010 when the 

new Big Lottery funding framework is due to begin. 
 

Awards for All 

Tel: 0845 410 2030 

Email: general.enquiries@awardsforall.org.uk 

www.awardsforall.org.uk 

mailto:general.enquiries@awardsforall.org.uk
http://www.awardsforall.org.uk/

